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01 ABOUT MADIVE

Overview

OiC|E&= 20154 Ml o

madive

YOUR DIGITAL SUCCESS PARTNER

&
[ A
Bigcommerce ZHME/1=

MAZO0FS Soll MZ2 CIXIE AlCHo]| 2&5ts M2 7S F2=0tn

* 2| AIH FAIR|ALOHC|E o FA CHRP = ME2E-A| OFE S A2t2 100-15 3F
- & 20154 07€ «CHE Mg
o Ol M 2018 03¢ « AFHY Bigcommerce ™/, CIXE 0|, El/{E2[3|0|8 L5

* Homepage www.madive.co.kr



01 ABOUT MADIVE

Core Values

We seek innovation through collaboration with clients.

Discipline
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Business Area

Digital Marketing

Digital Marketing Area
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* Digital Creative

* Branding & Management

Web/Application

* Research & Analysis
» UX&UI Design
* Publishing

Commerce Solution Area
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» Digital Strategy Planning
* Branding & Management
* \Web management & Operational Support
* Development & Publishing
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Organization & Competency '
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Madive CEO / CFO Management Group

Bigcommerce Solution Group
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Our Skills
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Portfolio_Digital Marketing
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Portfolio_Digital Marketing
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Portfolio_Digital Marketing

IKEA Japan 2018~2021

2019. Home smart Experience
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2020. 360 Digital showroom
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Square Enix eStore 2021(1/2)
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Square Enix eStore 2021(2/2)

01 Customer Purchase Journey

Framework of Current Platform Analysis & Competitive Research

4. Conversion

The customer leams abaut
product.

The customer sees something
they like, and they begin

browsing your site.

Homepage [ semcting and inering ( |m:::ﬂ. l Guest shapping / lagin
[ Landing pages ( Category Browsing Reviews and I Order aptions
[ o ( Prouct configation, I Payment options
options
[ SED and URL strategy | [ Products previews. )T ] l ‘Shipping options / Other services and oplic
{ User ecilpages | [ Recommendations ] ( Cart f Whish st | I Onder iacking

The customer adds items to 8
wish list o a shopping cart,
but they're still anly

This is when the customer buys your
product.

The first stage of the customer Wihena nakes a purchase, tf|
JouITEy Degis WhEN CUSTOMEY At this asge, you may iy 1o figure e the conversion stage. Lsually i tage relate
5 Theymight et Intis s12ge,
elck prosoe ihy e
o This
3¢ an ad on their social "'ﬂim:u stage preseris on ogPOrIUMYTOle 1 an app ke Instagranm. They right v
cuibound or mbourd markeding. gt they relooking for. m forter, or example.

- Current platform & Competitive research

-

Thank you for your order!

Onder Summary.
ortar e
onder Date

Eastmated Deivery

Unazd Kingdom

=)

Ending In 4174
Exp.11/2028

O e n200
Order Detate
S shipment
Shipping address  Shlpping method
Danel.k Standard - Free

10 Princes Strest
£z 2AN Edniurgh

Payment method

[ ems nyour order (8)

Tizs67R9
March 01,2021 0337 PM

March 17,2021, Standard Deivery

Delvery By Wed, 17 Mar, 2021
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‘Same az Shipping scdress
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Store Settings

Store Settings covers many of the key functions in your store, ranging
from the physical dimensions of your products to security and privacy
Store settings is a significant part of the control panel, 5o t is essential

PHYSICAL DIMENSION SETTINGS Depth = The sum of all depths of the products in the order

‘when added together
Physical Dimension Settings

How doas

accessed in Store Setup : Store

you familiarize yoursel with these settings, Store Settings can be Wi Nosomes \ncoed ve calculated? See Understanding the Shipping Calculator for more
Settings. information.
Longeh Messurement  Inches ‘e
SEARCH ENGINE

<Pyl
< Search eng
<Beah Managing Currencies
« Search engl Your store can be configured 10 show prices in different currencies and
Website store o4 allow shoppers to check out using their preferred currency. Allowing
under the Webs] customers to shop and check out in their native cutrency provides a
more consistent and positive shopping experience. Maintaining price
STORE STATUS] throughout
conversion, and being able 10 pay in their ¥ help:
customers to avold currency conversion fees that may be charged by
Store Stat iherrbank o funding msruton
In Bigoommerce, s cstency canbe ransactonsl o s fo hsply
only. In order for a currency to be transactional, a supported payment
gateway must be enabled
« Open/Down
pubbicty ac
“maintenal Multicurrency
10 Down fc
you 1o cus] Multiple transactional currencies are now available for all stores. in your
For more i control panel, go to Store Setup
Mastenar

- Wireframes

To use multiple transactional currencies:

« Your store must be using a Stenci theme.

«Your store must be using the Optimized One-Page Checkout type.

« See Avallable Payment Gateways for all gateways that support
multicurrency

Note: Automatic tax calculation and document submission is

compativle with multiple currencies. However, the application of

automatic tax depends on the countries supported by the
y

currencies, including:

« Blueprint themes

« Legacy checkout

« Storefront product filtering (currency cannot be used as  facet)
« Storefront elastic search (price ranges are not currency-aware)
«Store credit*

*Store credit currently only works with default currency. If a
selects a transactional currency other than the default currency, they will
ot be able 1o see of use any assigned store credit

Display vs. Transactional Currencies

In BigCommerce, there are two types of currency that can be set
up: display currency and transactional currency.

DISPLAY CURRENCY

When a currency is set to display-only, shoppers in associated countries
will see prices on the storefront in that currency, but the actual order will
be transacted in the store’s default currency.

Fo display-only currencies, shoppers at checkout see the estimated
price in the display currency with a note indicating the actual currency
and amount 10 be charged.

TRANSACTIONAL CURRENCY

Wihen a currency is enabled as transactional, shoppers in assoclated
countries will both see prices on the storefront in that currency and be
charged in that currency when they check out.

By offering localized transactional currencies, you allow those shoppers
10 transact in the currency of their preference, which give them a more
accurate representation of exactly how much they will be charged and
helps them avoid additional conversion fees.

Note: If the shopper's card-issuing bank differs from the merchant's
bank account country, additional cross-border fees may apply that can
change the final settiement amount

$26.05° e

You can choose whether a cuttency should be display only of
transactional when adding or editing a currency.

Adding a currency

If 8 currency code Is already set up, it will not be available in the list of
currency codes when setting up a new currency. Existing currencies can
be edited at any time.

1..Go to Store Setup - Currencles, then click Add currency
2 that y you want

. Select y
10 set up, then click Next

3. Configure your currency’s display and 9
4. Save your changes
CURRENCY DISPLAY CONFIGURATIONS

« Display Name — used 10 identily this currency on the storefront For
example. Canadian Dollar

- Document Deliverables
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We seek innovation through collaboration with clients.

madive

WWW.MADIVE.CO.KR 02.332.7822 inquiry@madive.co.kr YOUR DIGITAL SUCCESS PARTNER




